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First of all, the course expects to teach students what psychology is and how psychologists do
research. Based on scientific methodologies of psychology, the course focuses on influence of
social context on human mind and behavior, including: firstly, how people perceives self and

surrounding world and develops their attitudes toward outside issues; secondly, why does

X) conformity occur and how people is influenced and persuaded; how does people form group and
(Description) |exert influences by groups; thirdly, how people gets close and develops intimate relationships;
why does people not only help each other but also have prejudice and hostility to each other;
fourthly, which biases does people have when making decisions and how does people improve
their creativity by eliminating decision biases.
RIEBISMANZE (Course objectives and contents)
1. FERA R B AEAL 2 A Th I R 5 A A5,BS,C
To help you to understand the phenomenon and rules in the social life
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To help you to develop critical thinking, problem solving, and communication
skills
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(Course Object) [To help you to learn theories and research methodology of psychology
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To help you to analyze and summarize the nature of people’s behavior in the
business context from the perspective of psychology
REBR ENVEERIETRR
EONVEESRIER
A5EREER VR A 1 1 TRE— A E S5 A BB & 1 B il
v ESS 7 N N N Ny A NS
HIRT RIS ZR LKA 3 F R A R A B AR RS 1) o
e S 2 BROHEEILAMGAIE, THLE SN
TH) WEHM L, 2, 3, 4, . .
- PEE B TN I
WIEH R 4 3 FA G- A Ao Te) L) e
BFRNEHE
LHERXINR | ., BERE (&, | . oo [TEM R B2 R | XS RORTE
FRIIILR | g SRR | ST | MR -
F2B#R (Class M) x N Bix
Schedule &
Requirements &
Course N
TR . . ‘
Objectives) U e W | SRR 2 1E0
1 |[RES® [HES5E 2 o OPI -
R PEH DA Rl




AT
AN

(=]

R BTIERR it (B2
ik & EEER, BB (DI M|
HEOE - R oOREE LN R |
Sif: FHEAAT it

i) B
YR D R W e i R
2% 5% 6 RE |2 5O 2 NS (RS EE 4 1
HERGE [, TS e, (o= .
R — I R i
i e H

N S N
P ;ﬁj}éi{i th;;;i BRIE R
JSuy L) é%%ﬁ ﬁ%\%%3ﬁ HAR 1.
2 —xka K. %5 3. 4
U KT 1)

AL

B ,;—;f» 758 Y 73
%@ﬁﬁ<§§ﬁ%’ i 5 Zﬁﬁ;?ﬁmmk
RELRERIA i NNl H A% 1.
o R o mam
/N ﬁﬁﬁt}ﬂ% T H 3. 4
SR . w

H R
. MR R WO PR L4
R Lot P i )
1IEH 1 1%&}%@%@ i H HFR 1.
JN SR Bl 2. 3. 4
e o (PRSI
ﬁlufigﬂxgﬂ

R EE i # EE SR
SEYE o MERTE R G B R
IR, IR, 1 WH 2y HbrR 1.
2 — R A 55 % 3. 4
M Th B S 4T

AL
$EAUE 4 R AHE W EE AL
EioY A= Ei AT & awsli) T NARTAE AR Crk [0
~BEALAT 7k, B BH ety HEF 1.
T (S % 6 & 3. 4

Ewolil 2

G
SLyE R A ﬁﬁiﬂm%ﬁ«ﬁ%ﬁ%%,mfl
T RS M Ny (R |
A2 — AR B, WH g S




IR
(Grading)

B 0 R 0 A
HHE- N
%
o5 )\HE T AR AR UROE e Gk AT A
i “BE2BlKIE o NHISLEEE) BRFS:
" w2 R, 7 WH  |mem | HAF 1.
—— Mk |k [ 3. 4
MAAT A
)77
%nﬁ—A%%ﬁ% %iﬁﬁﬁ%ﬁ«ﬁéﬁ%ﬁ,
4%@5%W%ﬁﬁ F N ) FA R
MMEER, | WH  |poE HAF 1.
11 | K, FRAR
HUFFIR | 2. 4
o (BRI
RO
5470
E R I F YN RO e (G (RS
Al KR S |55 2R 15 ML) | ERER
N LSRR BH g0 = HAF 1.
T (S 4
J I AR
LY
i ARH WROE e G BT, [
T | 24T iR o NAIS LY BRESE |
13 B CUE S L, GH s x| 0D
N7 7 —3 B R >
AT R fTpLE
BT RGBT PR ZURE AR Rk HE R L
N AAEAE | S L T N R
» “HER R, WH 12513 HAF 1.
B EmHE H 2. 4
£ — B S
M5 RETFE
S % I8 P BB AR [323] s
. ANARIF I | S 38  V SRR (S LHEE) BRAE IR i 2
i HF 5T B S H 2 F-SL PR
] 5t %7 4
. 235K R ~
16 [MRFEmss " N H#F 3
“FE RS (50%) / (60%)

Daily Performance (50%) / (60%)

HIRFER (50%) / AR KR (40%)

Exam (50%)

/ Final Paper (40%)




sgmees| (S0 FHCARRFIHE SIS , SRICRE T4 (Elliot Aronson),
# (Textbooks |PeEXR D. BU/Ri#h (Timothy D. Wilson) 3%, KB, MUK LK HRitL
& Other  |Aronson, E., Wilson, T. D., & Akert, R. M. Social Psychology, Pearson Press.
Materials)
CRIEEHIWY , MRME 571 (ScottPlous) 3, HifRFr. T AP, ARME
F kL
HE (More) |Plous, S. (1993) The Psychology of judgment and decision making. McGraw-Hill

Education.

ZiE (Notes)




